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So how do we go about creating such an inspira-
tional tool? What’s involved in the process from 
beginning to end? In a nutshell: it entails a strong 

dedication to continually evaluating the world around us.

The road to the Global Mobility Color Inspirations
From start to finish, the journey of developing our color 
tool each year is varied and complex. Along the way, our 
specialists look at trends, news, popular discussion topics, 
social media, and even art to determine how the color 
trend landscape might evolve. It all starts with people – 
observing them, talking to them. We talk to our custom-
ers, bring experts together, share visions, and analyze the 
potential consumer preferences of the future. Of course 
this requires creativity, the ability to think ahead, and the 
capacity to contemplate future application scenarios. We 
look at social behaviors and try to link colors to the trends 
we see unfolding. This is a continuous, iterative process, 
which our colleagues engage in over the course of a year.

Choosing the right waypoints
We visits trade shows and exhibitions, participate in trend 
workshops, and even host our own panel of consultants 
which includes experts from around the world. All of the 
information generated by these activities is channeled into 
our work. Not only are we a loyal sponsor of the Color Mar-
keting Group (CMG), we also enjoy every opportunity to 
debate, share, and learn from international experts from 
countries as diverse as China, India, the Netherlands, the 
United States, Spain, Thailand, Belgium, Germany, Austria, 
and Italy. This gives us a unique global perspective on how 
the world thinks.

Viewing trends from every angle
Each member of our panel of consultants has a chance to 
present what they see as up-and-coming trends. Based 

on their observations in their home countries – the kinds 
of things that are becoming popular, the types of artwork 
artists are creating – we get a fairly accurate account of 
the world as it changes around us. Their reports are sum-
marized in hundreds of keywords captured on sticky notes 
that are clustered on whiteboards during a creative brain-
storming process. This gives us a fascinating overview 
of the differences cropping up in far-flung corners of the 
globe. These keywords are grouped together and used to 
generate the stories behind our color inspirations.

Bringing it all home
The fun part begins when we select the future scenarios 
we will focus on. Now it’s time to translate each scenario 
into colors. At this point, creativity, curiosity, and experi-
ence are the key ingredients for success. Our color engi-
neers in the lab keep in constant dialogue with our crea-
tive marketing and design team. This interaction is used 
to challenge our own assumptions and get the best color 
options out of each styling concept, so it requires careful 
consideration. Do we only suggest colors that are ready to 
be used tomorrow? Or do we opt for ideas that would in-
volve further development? From experience, we know the 
latter is the better option. It triggers the most interesting 
innovations.

Shifting the limits of innovation
We partner with our customers to move innovation for-
ward. To this end, we forge a link between our pigments 
and what the design world can expect on the horizon. 
This process results in exciting colors and effects that 
can bring out the true character of a car. Our inspirations 
are captured in five multimedia mood boards consisting 
of video collages, music, and keywords – all of which 
breathe life into the abstract stories and their effects, 
colors, and forms.

TRENDS COME AND GO IN CYCLES. WITH THE PASSING OF THE SEASONS,  
WE KEEP OUR EYES ON THE CHANGES HAPPENING AROUND US IN SOCIETY,  

WE TRACK SHIFTS IN CONSUMER PREFERENCES, AND WE USE THESE INSIGHTS 
AS A BASIS FOR RE-DEVELOPING INNOVATIVE TOOLS LIKE OUR GLOBAL MOBILITY 

COLOR INSPIRATIONS (GMCI).
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Filip Roscam 
is our design expert with extensive knowledge and experience in the color and pigments in-
dustry. He has designed several inspirational styling materials and made trend forecasts for 
various industries including architecture, automotive, and consumer goods. This involves de-
signing and managing tools throughout the complete creative process, from the initial concept 

and phase when key influences are identified, to theme creation, storytelling, teamwork 
on lab formulations, and even final customer presentations and videos. Filip has con-

ducted several successful CMF projects together with car manufacturers, consumer 
electronics producers, and architects.

1001 Nations  
In a world where global communications are breaking through 
national borders, we will see powerful colors that underline 
strong identities. Cultural heritage and street style from all over 
the world will merge and create a new kind of authenticity with-
out frontiers. This world is marked by an eclectic mix of colors 
that reflects the merging of people into new groups. Warm colors 
place more focus on people rather than the technologies that 
unite them.

Crossroads  
Younger generations will not feel any fear of change, since they embrace the 
unanticipated. “Full of variety” is tantamount to never boring, the buzz of the 
unexpected. Non-conformity and transitional colors will reflect an element 
of surprise. Dissonant color combinations will underscore a clear break with 
tradition. Interference effects with changing colors will represent a mindful 
escapism. In this crossover between fantasy and reality, people won’t feel 
constrained but rather liberated by making daring color choices. 

Size will mat-
ter. The power 

of megacities will 
be redefined by the 
erosion of national 
borders and the 

formation of 
new tribes.

In regards to how 
this might affect color 

choice, I think there will 
be a dichotomy. On the one 

hand, the ‘share’ car trend will 
concentrate on color branding, 

while on the other, owners of the new 
technology cars will still be looking 

for ‘status’ colors.
Barbara Marshall,  
Marshall Design,  

Australia

It’s normal for a new 
electric car to look dif-

ferent than traditional cars. 
Owning an electric car and 

charger is a luxury and a social 
statement. Examples are pioneers 
who make use of green and blue in 
car body designs or create a unique 

identity by changing color  
proportions.

Xiaojing Huang,  
Yang Design, China

Future mobility concepts 
demand high requirements 

for lightweight, space-saving, 
sustainable design. At the same 

time, cars will increasingly become 
like a second living space apart from 
the private home. These aspects will 

be reflected in color and trim concepts, 
which will have a strong focus  

on comfort and perceived  
spaciousness.
Nina Saller,  

XbeyondS, Germany

Electronic devices 
are all around us, 

and what once wasn’t 
so prominent in cars will 

be in our face. I believe we’ll 
want and need more natural 
colors, but those that delight 

and surprise.
Narss Lapinid,  

Electrolux, USA

Yes, I do believe 
the change will im-

pact color preferences, 
because people will want 

to be in tune with futuristic 
technology inspirations.

Nuntamon  
Tangdamrongtham,  

Merck, Thailand

The first generation of 
electric cars seemed to 

hold on to conventional car 
design languages and colors. 

What might become more inter-
esting is the evolution of self-driving 
cars, making cars more like public 
transportation for individuals. Will 
they use colors more for brand 

identity?
Brechje Vissers,  

Breque design consulting,  
The Netherlands

Effekte Magazine asked our expert 
team about the following trend: 
“The automotive world will change 
dramatically in the near future with 
e-mobility. Do you believe this will 
also dramatically change our color 
preferences for cars?”

Change is in 
the air as we 

break with con-
vention and dare 

to be different in a 
world undergoing 
powerful trans-

formation.
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The Global Mobility Color Inspirations tool is the result of 
this process. It consists of five separate inspirational topics 
that come to life with the help of pictures, text descrip-
tions, and – most importantly – eight stylings each. They 
translate the inspirations into real colors for your evalua-
tion. Most importantly, they are the starting point for your 
own journey into the world of future travel – whether the 
colors are for automotive applications or any other type of 
transportation. Let’s discuss the future of colors together!

Park  
As tumultuous times leave us with the need to retreat to calm, 
quiet spaces, our autonomous vehicles will become the first place 
to unwind. Relaxing, monochromatic colors will define this co-
coon where we can recharge our internal batteries. Blue with a 
light-dark color flop – like the color of ocean waves – is the only 
chromatic color to help energize us here. This limited color pal-
ette is a welcome relief and fits with our desire for less-is-more 
basics. We don’t look to the past or future, but to the origin of 
all things.

House of Truth
As we turn our back on manipulation and spin doctors in search of the truth, 
clean effect colors with no surprises will dominate our experiences. This world 
is all about honesty. An effect red with no additional interference color rep-
resents facts and visual proof. With a clear shift toward “cathedral thinking,” 
we plan for generations, not months. Ethical entrepreneurs and craftsmen 
will experience a renaissance as the superheroes of the day, creating objects 
from raw materials like copper, brass, wood, and leather – and we will enjoy 
the colors to match.

Data Bridge  
Mysterious color transitions will blur the lines between physical 
and digital spaces. As we move through an age of virtual and aug-
mented reality, we will find ourselves surrounded by powerful, 
artificial colors and deep sparkle. With this escape to holographic 
settings, we will finally dissolve the boundaries between fantasy 
and fiction. We now feel comfortable among laser-marked pat-
terns and sparkling effects reminiscent of the cables found in the 
data centers that power our alternate realities.

The essence 
of things. 

While our car 
batteries discharge, 

we recharge  
our inner  
batteries.

Will holo-
natives replace 
digital natives 

when we escape to 
new realities – the ones 

that will supersede 
augmented and 
virtual reality?

Ethics make 
a comeback 

in a world where 
disinformation is 

replaced with a what-
you-see-is-what-
you-get approach 

to life.
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